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FACT #1:



TV Mobile Other Digital Total Digital OOH Print Radio

2017 2022
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PJ Solomon, 2018

LANDSCAPE



MOBILE DEVICES HAVE 
AN UNQUESTIONABLE 
ROLE AS OUR 

comScore, Jan 2017



The Boston Consulting Group (BCG), 2017









FACT #3:



70%
OF TIME IS SPENT 
OUT-OF-HOME

68%
OF MOBILE USE IS 
DONE ON-THE-GO

TGI, 2018





FACT #4:



DIGESTING BRIEF,

TO THE POINT 

MESSAGING HAS 

BECOME SECOND 

NATURE IN

TODAY’S

SOCIETY.





100% OF BORING 
ADS 

SOURCE: David Lamberti, 2018
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MEDIOCRE = 
FORGETTABLE



MEDIOCRE = 
FORGETTABLE

WHY WOULD WE LET OUR ADVERTISING  BE MEDIOCRE?

IF WE KNOW



MEDIOCRE = 
FORGETTABLE

WHY WOULD WE LET OUR ADVERTISING  BE MEDIOCRE?

IF WE KNOW



UNPREDICTABLE = 
MEMORABLE
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